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What defines entrepreneurs as a group? How do they perceive themselves? In the early 20t century, The
Essentials of Business, published in the China Vernacular Journal, stated a striking assertation: "The most
dynamic minds, the most capable individuals, those who serve as the engine of human society—none hold
greater value than merchants." This glimpse into the evolving identity of modern Chinese merchants reveals
an emerging sense of self—perception. Around the same time, the inaugural issue of Enfrepreneur's Magazine
in the U.S. proclaimed: "l will take the calculated risk. | will dream, create, fail, and succeed." Both statements
reflect an unstoppable force shaping modern civic society— the ambitions of entrepreneurs.
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But how is an entrepreneurial spirit truly formed? Over a century later, there is no shortage of familiar terms
describing businesses and those who lead them—their impact, the myths surrounding them, their obligations,
and their contributions. Yet, despite all discourse, a definite answer remains elusive. This enduring curiosity
sparked a project to collect vintage entrepreneurial objects and their stories. In the process, each inquiry led
to another, revealing where personal experiences intertwine with collective memories, expanding the details
of history and uncovering lingering questions. From these uncertainties on minds and souls, new explorations,
creations, and insights emerge.

For those accustomed to making swift decisions in the world of business, how does Hupan shift emphasis onto
"questions being more valuable than answers"? Tracing the stories that emerge from these exchanges, the
exhibition is structured around eight key questions and uncertainties frequently raised in Hupan discussions.
These moments bear witness to sleepless nights and sudden realizations, hesitations and impulses, departures
and attachments—reflecting the daily realities and defining crossroads amid the opportunity, turbulence, and
risk that are part of entrepreneurial life. Through repeated cycles of questioning and answering, time erodes
rigid obsessions while experience sharpens minds. These inquiries, woven into the folds of memory, take
shape in our collective consciousness—propelling us forward.

The exhibition theme "Blowing in the Mind" reaffirms the necessity of inquiry while encouraging the pursuit of
further questions. It underscores the complexity of those who provide answers while inviting visitors to engage
more deeply, continuously shifting their approach to questioning. At the same time, it becomes a driving force
for exploring oral narratives, uncovering the intangible essence of entrepreneurship with every word, glance,

and gesture.
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"Entrepreneurs' Artifacts" is a long—term initiative based at the Hupan
Learning and Research Center of Entrepreneurship. Unlike many
museums that seek out rare and precious objects, Hupan Entrepreneur
Museum takes a different approach by carefully collecting seemingly
mundane items—personal relics that take entrepreneurs to back to
their defining moments. These objects reflect the distinctive life stories
imbued within—highs and lows, joys and sorrows, and the full emotional
spectrum that shape an entrepreneur's path. Through the individual
perspectives and life experiences of the entrepreneurs, this project also
documents the broader economic transformations of our time.

Over the past six years, Hupan has gathered over 150 artifacts from
entrepreneurs, alongside oral histories from more than 70 business
leaders and founders. Now, in collaboration with UCCA Lab, Hupan
presents this exhibition of reinterpreting and reorganizing these materials
through a fresh narrative lens to reimagine the spiritual trajectories of
entrepreneurship. We extend our deepest gratitude to all those who
contributed to making this exhibition possible.
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Can | truly have it al—ambition,
work-life balance, and personal
well-being—or must some
desires give way to others?
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How has my company
transformed from a collective of
individuals into a true team?
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How do | perceive myself beyond
the spotlight of success?
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What keeps me returning to the
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